IMPACT: International Journal of Research in
Humanities, Arts and Literature (IMPACT: IJRHAL)
ISSN (P): 2347-4564; ISSN (E): 2321-8878

Vol. 7, Issue 4, Apr 2019, 507-512

© Impact Journals

EFFECT OF SURROGATE ADVERTISING IN ALCOHOL INDUSTRY

Mayank Pant' & Kumar Ashutosh?
AssistantProfessor, Uttaranchalniversity, ArcadiaGrant, ChandanwariPrem NagarDehradun Uttarakhand India

’Research Scholar, Uttaranchdhiversity, ArcadiaGrant, ChandanwariPrem Nagar Dehradun Uttarakhand,India

Received 17 Apr 2019 Accepted: 25 Apr 2019 Published: 30 Apr 2019

ABSTRACT

Advertisementsre useclto get the attentioriof peopletherebyforminga distinct image in one’smind. Alcohol
and cigarette advertisementa/ere found to havesevereimpacton peopledueto increasedconsumptiorrate. So Indian
governmeribannedalcohotand  cigarettadvertisement®1995(Nathwani  2016)[6]. This gavebirth to the rise of
surrogateadvertisemen® India. Surrogat advertisemenit a form of advertisementisecit advertisebannedproducts
by replacing them with a surrogateproduct. In India we canfind many surrogate advertisementsike Bacardi using
musicCD’s, McDowell's and Bagpiperusing sodawater as surrogateto promoteits alcoholic products.The purpose o
this studyis to studythe how surrogateadvertisementasevolved,ncidentsleadingto rise of it, effect of surrogate
advertisemenin India. How these advertisementsan effectyouth,whethe theyareinfluenced bythe role models

pitchedin to advertisethe brand.

KEYWORDS: GovernmeriBannedAlcohol, Regulatingthe Advertisingindustry

Impact Factor(JCC): 3.7985 - This article can be downloaded from www.impactjournals.us




